
	UČNI NAČRT PREDMETA / COURSE SYLLABUS

	Predmet:
	[bookmark: Predmet]Medkulturni marketing

	Course title:
	[bookmark: APredmet]Intercultural marketing

	
	
	
	

	Študijski program in stopnja
Study programme and level
	Študijska smer
Study field
	Letnik
Academic year
	Semester
Semester

	Poslovno komuniciranje v medkulturnem okolju, magistrski program 2. stopnje
	
	 2. 
	2.

	Intercultural Business Communication, 2nd level, postgraduate, Master Degree 
	
	2nd  
	2nd  

	

	Vrsta predmeta / Course type
	Mandatory

	
	

	Univerzitetna koda predmeta / University course code:
	IBC07

	

	Predavanja
Lectures
	Seminar
Seminar
	Vaje
Tutorial
	Klinične vaje
work
	Druge oblike študija
	Samost. delo
Individ. work
	
	ECTS

	30
	/
	/
	/
	/
	170
	
	8

	

	Nosilec predmeta / Lecturer:
	[bookmark: Predavatelj]Dr. Tanja Sedej
Dr. Linda Gabbianelli

	

	Jeziki / 
Languages:
	Predavanja / Lectures:
	[bookmark: Jezik]English

	
	Vaje / Tutorial:
	[bookmark: JezikV]/

	
Pogoji za vključitev v delo oz. za opravljanje študijskih obveznosti:
	

	
Prerequisits:

	
	
	/

	
Vsebina: 
	
	
Content (Syllabus outline):

	
	
	· Globalization, internationalization
· Contemporary business environment and marketing trends 
· Purchases and consumption in an intercultural marketing perspective
· The consumer as an individual, as a decision-maker and as an element of the environment
· Intercultural marketing research
· Intercultural marketing campaigns




	
Temeljni literatura in viri / Readings:

	[bookmark: Ucbeniki]The teaching material prepared by the lecturer in addition to recommended textbooks (such as for instance slides, lecture notes, exercises, bibliography) and communications from the lecturer specific to the course can be found inside the Moodle platform. 

Recommended Intercultural marketing literature
Ivana Beveridge. 2021. Intercultural Marketing: Theory and Practice.
Marieke de Mooij. 2018. Global Marketing and Advertising: Understanding Cultural Paradoxes.
Cateora, Philip R. ; Gilly, Mary C. ; Graham, John L. 2013. International marketing. New York: McGraw-Hill/Irwin, cop.


	
Cilji in kompetence:
	
	
Objectives and competences:

	
	
	The course aims to provide knowledge on the development of marketing strategies across different cultures. Particular attention is directed to the analysis of factors affecting behaviours, expectations, values of consumers or buyers in choosing and buying products in the international markets and planning intercultural marketing campaigns.

	
Predvideni študijski rezultati:
	

	
Intended learning outcomes:

	Znanje in razumevanje:

	


	- Knowledge and understanding; students should know the main theories and models and the basics of strategic marketing behaviour of companies in international markets and culturally distant markets. 
- Applying knowledge and understanding: students should correctly recognize which marketing tools and activities can be adopted in various situations. Moreover, students should be able to understand the key aspects of a cross-cultural marketing decision and its implementation.
- Making judgments: students should be able to formulate and argue hypotheses for solving cross-cultural marketing problems and planning marketing campaigns, also developing a critical approach to the evaluation of alternative hypotheses.
- Communication skills: students should be able to use the correct language in describing aspects of cross-cultural marketing.
- Learning skills: students should know how to critically consult the reference texts and the bibliography contained, and also how to carry out intercultural marketing research in order to solve intercultural marketing problems and plan marketing campaigns. 


	
	
	

	
Metode poučevanja in učenja:
	

	
Learning and teaching methods:

	Oblike dela: 
[bookmark: Check42] Frontalna oblika poučevanja 
  Delo v manjših skupinah oz. v dvojicah 
[bookmark: Check44] Samostojno delo študentov 
  e-učenje
 drugo (vpišite): 
Metode (načini) dela:
  Razlaga 
  Razgovor/ diskusija/debata 
[bookmark: Check48] Delo z besedilom
  Proučevanje primera 
  Igra vlog 
 Druge vrste nastopov študentov 
 Reševanje nalog 
  Študijski obiski podjetij ipd.) 
[bookmark: Check53] Vključevanje gostov iz prakse
 Udeležba  na okrogli mizi, na konferenci
	
	Types of learning/teaching: 
 Frontal teaching 
 Work in smaller groups or pair work 
 Independent students work
 e-learning
 other (insert):
Teaching methods:
 Explanation
 Conversation/discussion/debate
 Work with texts 
[bookmark: Check49] Case studies 
 Role-play
 Different presentation 
[bookmark: Check51] Solving exercises
[bookmark: Check52] Field work (e.g. company visits)
 Inviting guests from companies
 Attending round table and conference

	
Načini ocenjevanja:
	Delež (v %) /
Weight (in %)
	
Assessment:

	Način (pisni izpit, ustno izpraševanje, naloge, projekt)

	
	Type (examination, oral, coursework, project):

Coursework: 50%
Longer written project: 50%

	
Reference nosilca / Lecturer's references: 

	Dr. Tanja Sedej

MLAKER KAČ, Sonja, ČUČEK, Mateja. Organizacijska kultura : visokošolski učbenik. 1. elektronska izd. Celje: Fakulteta za logistiko, 2020. 120 str., ilustr. http://estudij.um.si/. [COBISS.SI-ID 42554115]. SEDEJ, Tanja. The digital economy : the use of explainer videos in SMEs' communication. International journal of diplomacy and economy. 2019, vol. 5, no. 2, str. 150-162. ISSN 2049-0887. https://www.inderscience.com/info/inarticle.php?artid=106765. [COBISS.SI-ID 40641797] SEDEJ, Tanja, MLAKER KAČ, Sonja, GORENAK, Mitja. Pomen razlagalnih videov v marketinškem komuniciranju organizacij. Embalaža, okolje, logistika : strokovna specializirana revija za embalažo, okolje in logistiko. apr. 2019, [št.] 139, str. 56-58, ilustr. ISSN 1855-4849. http://www.zelenaslovenija.si/images/stories/eol/EOL_139/EOL_139.pdf. [COBISS.SI-ID 512990525] SEDEJ, Tanja. The role of video marketing in the modern business environment : a view of top management of SMEs. Journal of international business and entrepreneurship development. 2019, vol. 12, no. 1, str. 37-48. ISSN 1549-9324. https://www.inderscience.com/info/inarticle.php?artid=103388, DOI: 10.1504/JIBED.2019.103388. [COBISS.SI-ID 40642565] BALAŽINEC, Kristinka, FRANC, Urška, GOVEDIČ, Anja, KAJBA, Milena, LUKAN, Anja, PIRŠ, Vanja, MLAKER KAČ, Sonja (avtor, vodja projekta, mentor), GORENAK, Mitja (avtor, vodja projekta, somentor), SEDEJ, Tanja (avtor, somentor). "We explain" : potencial uporabe razlagalnih videov v logistiki in turizmu ; projekt PKP. Celje: Fakulteta za logistiko Univerze v Mariboru, 2019. VI, 121 str., ilustr. [COBISS.SI-ID 2048316499]SEDEJ, Tanja, JUSTINEK, Gorazd. Effective tools for improving employee feedback during organizational change. V: TAVANA, Majdid (ur.), SZABAT, Kathryn A. (ur.), PURANAM, Kartikeya (ur.). Organizational productivity and performance measurements using predictive modeling and analytics. Hershey (PA): IGI Global, cop. 2017. Str. 261-276, tabele, graf. prikazi. Advances in business information systems and analytics book series. ISBN 978-1-5225-0654-6, ISBN 1-5225-0654-3. ISSN 2327-3275. [COBISS.SI-ID 1024444706] KASTELIC, Maša. Reševanje konfliktov v organizaciji : magistrska naloga. Celje: [M. Kastelic], 2017. IX, 64 str. [2] str. uvezanih pril., ilustr. [COBISS.SI-ID 15349409] Izvirni znanstveni članek 1. SEDEJ, Tanja, MUMEL, Damijan. The optimal selection of internal communication tools during change in organisations. International journal of globalisation and small business, ISSN 1479059, 2015, vol. 7, no. 1, str. 65. [COBISS.SI-ID 1024404514] 2. SEDEJ, Tanja, MUMEL, Damijan. Pogled vrhnjega managementa na izbor orodij internega komuniciranja med uvajanjem sprememb. Akademija MM, ISSN 1408652, sep. 2013, letn. 13, [št.] 21, str. 236, ilustr. [COBISS.SI-ID 11589404] 3. JUSTINEK, Gorazd, SEDEJ, Tanja. Measuring export support performance in Slovenia. International journal of diplomacy and economy, ISSN 2049-0887, 2012, vol. 1, no. 1, str. 804. [COBISS.SI-ID 73207809] 1.05 Poljudni članek 4. MILUŠIĆ, Staša, SEDEJ, Tanja. Interno komuniciranje čez mejo. Piar na kvadrat, ISSN 1855327, dec. 2009, 12, str. 490. [COBISS.SI-ID 64946177] 1.08 Objavljeni znanstveni prispevek na konferenci 5. SEDEJ, Tanja, JUSTINEK, Gorazd. Global economic and financial crisis - a threat for innovative SMEs. V: DERMOL, Valerij (ur.), et al. Knowledge and learning : global empowerment : proceedings of the Management, Knowledge and Learning International Conference 2012, 202 June 2012, Celje, Slovenia, (MakeLearn, ISSN 2232309). Celje: International School for Social and Business Studies, 2012, str. 875, graf. prikazi. [COBISS.SI-ID 15968821] 6. JUSTINEK, Gorazd, SEDEJ, Tanja. Knowledge sharing as a part of internal communication within internationalized companies. V: DERMOL, Valerij (ur.), et al. Knowledge as business opportunity : proceedings of the Management, Knowledge and Learning International Conference 2011, 224 June 2011, Celje, Slovenia, (MakeLearn, ISSN 2232309). Celje: International School for Social and Business Studies, 2011, str. 22331, graf. prikazi. [COBISS.SI-ID 15519285] 7. SEDEJ, Tanja, JUSTINEK, Gorazd. The importance of language and communication in multinational companies. V: The International Language Conference on the Importance of Learning Professional Foreign Languages for Communication Between Cultures, Celje, 24 and 25 September 2009. ORTHABER, Sara (ur.), VIČIČ, Polona (ur.).Proceedings of the International Language Conference on the Importance of Learning Professional Foreign Languages for Communication Between Cultures 2009. Celje: Faculty of Logistics, 2009, 5 str. [COBISS.SI-ID 10033436] 8. JUSTINEK, Gorazd, SEDEJ, Tanja. A small country at a crossroad of different cultures, civilization and languages : the case of Slovenia. V: ORTHABER, Sara (ur.), VIČIČ, Polona (ur.). The importance of learning professional foreign languages for communication between cultures. Celje: Faculty of Logistics, 2008, 5 str. [COBISS.SI-ID 64945409]
Dr. Linda Gabbianelli
Gabbianelli L., Pencarelli T. (2021) « The impact of covid-19 in the client-consultant relationship : a multiple case study » Conference proceedings
Gabbianelli L., Pencarelli T. (2021) “On-Campus Accommodation Service Quality And Students’ Satisfaction: A Survey”, 24 Excellence in services conference proceedings, ISBN 979-12-200-9171-8 
Gabbianelli L., Bonfanti A., Loza Adaui C. R., Mion G. (2021) An overview of students’ entrepreneurial intention antecedents, Piccola impresa Small Business, Vol. 1 (2021), ISSN : 0394-7947 , doi : https://doi.org/10.14596/pisb.2841
Gabbianelli L., Pencarelli T. (2020). Exploring some marketing practices in management consulting firms: evidence from small service firms in Italy. The Tqm Journal, ISSN: 1754-2731, doi: 10.1108/TQM-12-2019-0308 
Pencarelli T., Gabbianelli L., Savelli E. (2020). The tourist experiencein the digital era: the case of Italian Millennials. Sinergie Italian Journal of Management, Vol. 38, Issue 3, pp. 165-190, ISSN: 0393-5108
Gabbianelli L. Pencarelli T. (2019) “Marketing practice and management consulting firms: an empirical analysis” 22nd Toloun verona conference, Conference proceeding (ISBN 978-88-904327-9-8).
Gabbianelli L. “L’evoluzione della consulenza manageriale in Italia: le caratteristiche della domanda e le sfide dell’offerta consulenziale”, Cedam, ISBN 
9788813370404
Gabbianelli L., Pencarelli T. “The role of the electronic word-of-mouth in the hotel industry”, capitolo di libro, in Exploring the power of the electronic word-of-mouth in the services industry, IGI Global, ISBN 9781522585756.
[bookmark: _Hlk19522111]Pencarelli T., Gabbianelli L., Conti E., " Intercultural aspects of customer care in small- and medium-sized companies in the euro-mediterranean area" International Journal of Euro Mediterranean Studies, vol. 12, pp 135-166.
Gabbianelli L., Pencarelli T. (2018) “I servizi di consulenza manageriale: tendenze evolutive della domanda e dell’offerta », capitolo di libro, in « Evoluzioni nei servizi. Modelli ed Esperienze » di Paniccia P., Poggesi S., Cedam, Padova, ISBN 9788813365479.
Gabbianelli L., (2018) “A territorial perspective of SME’s default prediction models”, Studies in Economics and finance, Vol. 35 Issue: 4.
Savelli E., Bravi L., Ferrero G., Gabbianelli L., Pencarelli T. (2018) « Food attitudes and factors affecting food behaviour of Italian college students in a grocery context », Total Quality Management & Business Excellence, 
Gabbianelli L., Conti E., (2018) “Content Marketing tools and metrics in consulting firms: Preliminary results.”, International Journal of Economic Behaviour, Vol. 8, 81-99.
Pencarelli T., Conti E., Gabbianelli L. (2018) “La co-creazione di valore nei business model digitali: il caso Xelexia", Piccola Impresa Small Business, n. 2, 35-58.
Pencarelli T., Gabbianelli L., Conti E. (2017) “Business model e co-creazione di valore: il caso Xelexia”, Conference proceedings, Convegno Sinergie-Sima Value co-creation: management challenges for business and society, Napoli, 15-16 Giugno 2017, ISBN 97888907394-9-1.
Gabbianelli L. (2016) “I modelli di previsione delle insolvenze e le piccole imprese: evidenze empiriche in una prospettiva territoriale”, Sinergie Italian Journal of Management, Vol. 34, N. 101, pp. 117-139, ISSN 0393-5108.
Gabbianelli L., Gordini N., (2015) “Modelli predittivi del default di impresa e radicamento territoriale. Evidenze da un campione di pmi marchigiane”, Conference proceeding Re-positioning of SMEs in the Global Value System, 4th workshop “Innovative processes in sme’s”, Urbino, 24 e 25 Settembre 2015, ISBN: 9788894122701.
Pencarelli T., Gabbianelli L. (2014) “Intercultural aspects of customer management”, 17th Toulon-Verona Conference, Annual International Meeting about excellence in services, Conference proceedings, ISBN: 9788890432743, pp. 273-290.
Pencarelli T., Francioni B., Gabbianelli L. (2013) “Factors driving consumer attitude and purchase intention towards sporting firearms”, International journal of economic behaviour, ISSN: 2285-0430, vol.3/2013, pp. 85-102.
Gabbianelli L. (2012) “Strategic flexibility and lifelong training: a key to firm servival. The Fapi interprofessional fund case in the Marche region”, Conference proceeding, Workshop di organizzazione aziendale (WOA), Verona, ISBN: 978-88-6129-871-2.
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